Enlightened Business Leadership —
What the World Needs Now

“We are at the end of a difficult generation of business leadership”

——Jeffrey Immelt, Chairman and CEO, General Electric

BY DAVID SCHWERI-N

espite the recent
economic crisis,

the vast majority of
business leaders make
e thoughtful, constructive
contributions to society. Their
valuable innovations and continuous
efforts to produce and distribute
goods and services more efficiently
play a critical role in achieving higher
standards of living. Most of their
focus, however, is on improving their
company’s brand and strengthening
their company’s growth prospects.
Largely absent are business leaders
who are willing to look at the big

picture and help formulate, promote
and implement policies that are vital
to the welfare of the planet.

Without a pragmatic, unifying voice
from the business community, policy
makers are frequently presented with
the opposing views of competing
interest groups, each group believing
that their ideas are 100% right and
the opposition’s 100% wrong. Missing
in such an environment is a spirit
of tolerance and cooperation that is

| essential to solve complex, divisive
issues. Unable to find a position

that is broadly acceptable, decision
makers settle for superficial solutions

which are ineffective or suboptimal.
In addition, groups whose views are
disregarded often become belligerent
and resort to negative, destructive
tactics that hinder the attainment

of an equitable and sustainable
prosperity.

This article identifies and describes
four qualities that business leaders
need to cultivate in order to improve
the current economic climate and
make the world a better place to live
and work. A few business leaders who
exhibit these traits, and thereby serve
as role models, are highlighted under
each of the four qualities.
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